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Scuola Universitaria Superiore Pisa
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INTELLIGEN
ARTIFICIALE

Conferenza di Dartmouth 1956.

John McCarty ha coniato il termine

Artiticial Intelligence '
Mnsky,

Trenchard More, John McCarthy, Marvi
Oliver Selfridge, Ray Solomonoft
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coapcrie

THE DARTMOUTH SUMMER RESEARCH PROJECT
ON ARTIFICIAL INTELLIGENCE
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~ Erano molto ottimisti ...

"Nel 1968 un computer sara
il campione del mondo di scacchi”

Simon e Newell, 1958

“In 20 anni, i computer saranno
in grado di fare ogni attivita
che gli umani possono fare”

Simon, 1965
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PER GLI SCACCHI, E STAT
NECESSARIO ASPETTARE

DEEP BLUE, IBM
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(/\)ho 15 Stoker?
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 COMPRENSIONE DEL L
NATURALE, FINO AL 2011 |

WATSON, IBM

Who Is Bram
Stoker?
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Perché tanto rumore dopo quasi 70 anni?

Potenza computazionale dei computer
che cresce in modo esponenziale

» Raddoppia ogni 18 mesi
legge di Moore, 1965

Immense quantita di dati
» Da usare come esempi per apprendere
cosa fare

Algoritmi migliori
» Es.: deep learning
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YouTube: 400 hours of video uploaded every minute
Walmart: 2.5 petabytes of customer data hourly
Facebook: 350 million images uploaded daily

EXPONENTIAL=CALE
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~ Al GENERATIVA

(Generator Discriminator
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COLLECTED DATA People Interactions

16.323.710 1.804.788

GFK Hellrygs
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™ hba-project

rt)r'."i: 1

20131007102802987tlen=7305Sxin=18vIn =
163 xout = 293 vyout = 159

IDshop=991DCam =99 1D person=2 1D
hand =2 tin = 20131007102817382 tlen =
10/5X=237y=752=1547
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Person Detected

TVPR2
Top-View Person Re-ldentification v2 Dataset
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Real Weight (Kg):

stimated Weight (Kg):
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Master Slave

CAAA

wroom - GLAB - SMARTBOX RETAIL-B Vv 2023-05-30 15:50:35 - Showroom - GLAB - SMARTBOX RETAIL-B Vv

Plano Compliance Planc Compliance Show Interactions Interactions

COLUMN DESCRIPTION DESCRIPTION

CARNARUVLI

BARILLA CASERECCE
M&Ms Peanut 500g
8032993000042 null

8000965050203 CONSILIA TRE CEREALI




FROM DSS &
DASHBOARDS

TO PROMPT-

BASED
DECISIONS

PROMPT

«| need a planogram for a Pet Food
category with 1,33 mt of shelt on

8 levels; avg visitors per day 400;
max SOQOS 3%; centyral lines

to MARS SKUs»
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@Mscn)mlvlgﬁr PROTAGONIST

a og?bxc

N e

!
ORZ0R0 .
p : 2
)

=5

. -

cameo

SOS:

25%

EAN

8000550503299

3175681250673

8006235002507

8006235000503

8006235008400

7613035530799

8000550503473

8000300215397

8000300123296

8000550502827

Audit Check

o N2 14 11.95N\17 DATIA COONAD ;
) U0-14 11:20:17 - SPAZIO ( INALD - .

Range Compliance :

18 %

OOS LEVEL:

DESCRIPTION FACINGS
Nestlé Orzoro Orzo moka Orzo Macinato Astuccio 5009
Orzo Bimbo solubile 120g
Orzo Mondo Orzo macinato 500 g
Orzo tre mori macinato 5009
Orzo Mondo all anice 500 g
Nestlé Nesquik 30% meno zuccheri 350g
Nestlé Orzoro Orzo solubile Barattolo 1209
Nestlé Orzoro Orzo e cacao solubile 180g
Nestlé Orzoro Orzo e caffé solubile 120g

Nesquik opti-start Cacao Solubile Per Latte Barattolo
5009

null
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STORE
SIMULATOR

PROMPT

«Generate 100 consumers
per cluster in this store design
given the following category
placement»
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— TRENDS & STYLES
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#outfit

fistreetoutfit |#streetstyle
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Link al video ‘Dona la tua voce’
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https://vimeo.com/954324376/c81df76172?share=copy
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